Jeff Brody, MA

CORPORATE COMMUNICATIONS LEADER « INTERNAL COMMUNICATIONS EXPERT
210-275-9992 | jeff@jeffbrody.com | San Antonio, TX | https:/www.linkedin.com/in/jeffbrody

PROFESSIONAL SUMMARY

Award-winning creative communications leader with 15+ years driving strategies that captivate and convert, crafting clear,

engaging content across writing, video, and social by simplifying complex business topics.

AREAS OF EXPERTISE

v" Internal Communications Strategy v" Video Production v' Cross-Functional Collaboration
v' Content Creation v' On-Camera Hosting v' Data-Driven Storytelling
v' Editorial Leadership v" Employee Engagement v" Content Innovation

PROFESSIONAL EXPERIENCE

Content and Community Lead, Hilton Sept 2022 - Present
Lead global internal communications content creation for 500,000 team members across 20+ brands, driving record-breaking

engagement and strengthening Hilton’s brand connection worldwide.
Responsibilities
e Manage editorial calendar for The Lobby (enterprise intranet), the internal social media app, and all internal brand content channels.
e Oversee content development from ideation to publishing, ensuring alignment with Hilton’s mission, values, and brand voice.
e  Partner with senior executives to deliver high-impact communications that reinforce leadership voice and organizational priorities.
Accomplishments
e Achieved arecord-setting 36% engagement rate, the highest in Hilton’s internal communications history.
e Drove 5% YOY increase in content visibility and readership by optimizing intranet stories for SEO and mobile-first engagement.
e  Championed and secured a $30,000 annual budget to test a gamification strategy on The Lobby, delivering interactive,
educational games that increased employee awareness and drove 36% increase in engagement by of key enterprise initiatives.

Artificial Intelligence (Al) Content Evaluator (contract), Mercor Sept 2025 - Present

Improve Meta and Google LLM model performance by identifying and correcting gaps in logic, realism, and applicability across

domains including journalism, media, video creation, and finance.

Responsibilities

e Evaluate andrefine Al-generated content across complex, multi-step prompts, applying structured rubrics to assess
accuracy, reasoning quality, and instruction adherence to improve reasoning quality and real-world applicability of responses.

Employee Communications Director, USAA Oct 2007 - Sept 2022

Transformed employee engagement by managing enterprise-wide content platforms, producing award-winning video series, and

creating innovative campaigns that boosted intranet consumption by 120% and generated $200M in revenue.

Responsibilities

e Directed enterprise-wide internal communications strategy for 38,500+ employees via Connect, USAA's intranet news platform.

e Managed a team of three content creators, overseeing editorial planning, branding, design, and storytelling strategy.

e Led creative development for major initiatives, including $2.1B P&C modernization program.

Accomplishments

e  Producedand hosted “Take 2" —an award-winning weekly video series that drove a 120% YOY increase in intranet consumption.

e  Created innovative formats, including the animated “Claims ModDonna" superhero series, improving awareness of claims
processes, and first-ever Army-Navy event coverage via social channels, significantly expanding digital reach and engagement.

e  Oversaw social media and live webcast programs on usaa.com, generating $200M in revenue from 2008-2010.

EDUCATION

e  Master of Arts, Business Communications, Emerson College, Boston, MA
e  Bachelor of Arts, Psychology/Advertising, University of Texas, Austin, TX
e LinkedIn Certificates: Articulate Storyline 360, Content Marketing, Video Content, Leader’s Guide to Reducing Team Burnout

TECHNICAL SKILLS

Final Cut Pro, ChatGPT/Gemini/Copilot, PowerPoint, Firstup, Canva, Poppulo, SmartMail, Teams, Typeform, AirTable, HTML



